Reach over 100,000
Business Executives and Upscale Homeowners

Target these groups for as little as a penny per reader
through Direct Mail with your ad in
Executive Lifestyle Magazine
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The Size and Design of the Magazine are the keys.
o Portability means a copy will fit neatly in a briefcase, purse or pocket
o Longer shelf life because of informative articles and Reader's Digest format
o Positive editorial on local people, businesses and the region's economy
e Easily shared with others by downloading a complete PDF version from our
website with a high speed connection in less than 60 seconds.
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It’s all about a Quality Product BBk S The

Distributed in a Targeted Way! Magazine’s Business

28,000 copies are mailed directly Mailings by Title/Position
to 62% of Hampton Roads' Gwner/Partner
Business Leaders and
Company Decision Makers

[l President/Executive
Director/CEO/
1% Chairman

B Regional, District
and General
Managers

[ ] vice
President/Principal

B Other such as
Human Resource &
Finance Directors,
etc

Greenbrier Country Club « Chesapeake Golf Club
Cavalier Golf & Yacht Club « Ghent « West Norfolk

13,000 copies are mailed
to over 20 upscale Golf Course
and Waterfront Communities
with homes worth
over $500,000

Kings Mill « Sleepy Hole Golf Course * Fords Colony
Princess Anne Country Club < Bayville Golf Club Riverfront Golf Club
Signature at West Neck « Cypress Point Country Club
Elizabeth Manor Golf Country Club « Broad Bay Country Club
Heron’s Ridge Golf Course + Nansemond River Golf Course
Kiln Creek Golf & Country Club « City Centre at Oyster Point
Port Warwick « Riverside Drive on the James River

Running Man in York County

Both of these groups are targeted because of their high disposable income
and the fact that they are the major decision makers both at work and at home.
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"Success with no Regret"




